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FOR IMMEDIATE RELEASE 
 
 

Sugarfree gum: the easy way to healthy teeth 
 

Chewing sugarfree gum stimulates saliva, protects whole mouth 
 

Sydney – 30 July 2004  – What many people don’t know is that saliva – the body’s 

natural protection against tooth decay – is essential for a beautiful, healthy smile. 

Stimulated saliva provides the best defence, and one of the most effective (and 

delicious!) ways to stimulate saliva is by chewing sugarfree gum, especially during 

Dental Awareness Month, August 2004.  

 

In fact, chewing sugarfree gum for 20 minutes after eating or drinking increases 

saliva and can reduce tooth decay by up to 40%.1 

 

Dr Lena Lejmanoski, Senior Lecturer in Restorative Dentistry, School of Dentistry, 

University of Western Australia, and Australian Dental Association Counsellor and 

Oral Health Education Committee Chairperson, agrees. “Stimulated saliva has a dual 

action. It helps wash away the plaque acids that are created when we eat and it also 

creates the same calcium, phosphate and hydroxl ions that are naturally found in 

teeth, which help to remineralise and strengthen teeth. Chewing sugarfree gum 

stimulates the production of saliva by up to 4 to 5 times the normal rate.” 

 

The market leading sugarfree gum brand Wrigley’s Extra® comes in a variety of 

flavours and formats to suit all tastes and needs. Winter Olympian and face of 

Extra®, Alisa Camplin, says,  “I’m always on the go – training and competing or 

working with media, charities and sponsors. Chewing Extra® is a great way to help 

me take care of my teeth in between brushing.” 

 

Some of the varieties under the Extra® brand have been developed to meet a 

specific need: 

• Extra® for Kids, specially formulated to protect young teeth 
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• Extra® Professional with dissolving microgranules for that just brushed clean 

feeling 

• Extra® White with baking soda, clinically proven to help prevent stain 

accumulation 

• Extra® Freedent, won’t stick to dental work such as dentures or braces 

• Extra® Drops, the perfect sugarfree snack for lolly lovers  

 

Wrigley’s Extra® brand is an official sponsor of Dental Awareness Month 2004 and 

proud sponsor since 2001 of the Australian Dental Association’s Dental Awareness 

Month, demonstrating its commitment to and important role in good dental health. 

 

-Ends-  

 
For more information or hi-res photography, please contact:  
Amy Parry, Mango Communications  
Ph: (02) 8260 2854 
E-mail: aparry@mangocommunications.com.au  
 

About The Wrigley Company 

The Wrigley Company is the world’s best-known manufacturer of chewing gum and was 
founded in 1891 by William Wrigley Jr. Four generations of Wrigley’s have led the company, 
although it’s been publicly traded since 1923. Wrigley’s commitment to Australia began in 
1915 with the establishment of a factory in Melbourne.  Available in 140 countries, Wrigley 
brands in Australia include Extra, Extra White, Extra for Kids, PK, Juicy Fruit, Hubba Bubba, 
Freedent, Airwaves, Eclipse gum and Eclipse Flash Strips. Visit www.wrigley.com.au 

 
 


